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David Rae Director, Beames & Associates 

Entrant in last year’s Smiley’s talks to Financial Standard about how entering 
gave his social media clout a shot of credibility.

A fter working for KPMG Peat Marwick and 
Credit Suisse Asset Management Australia 

Limited, David decided he wanted to get more 
balance in his life.  He chose to join Beames & 
Associates because of its reputation for quality 
service, and its balanced approach to work and 
life. His ability and experience in financial plan-
ning saw him become a partner in 2003.

David graduated from Macquarie University 
with a Bachelor of Economics (Accounting) in 
1995 and has a Graduate Diploma of Financial 
Planning from the Securities Institute of Aus-
tralia. He is a member of the Financial Plan-
ning Association of Australia Limited and has 
achieved Certified Financial Planner status. He 
is a Fellow of the Financial Services Institute of 
Australasia and an authorised representative of 
Count Financial

Tell me why you decided to enter the Smileys 
On the day the email first went out about the 
awards I received 3 or 4 emails from people 
telling me I should enter. So I did!

Tell me a little about your application
I found that it was a reasonably easy applica-
tion to complete. Being focussed on social and 
digital media, there were lots of links to my 
various social media sites and pages. 

What effect did entering the Smileys have on 
your business?
The social and digital space is still pretty new 
for advisers. There are still plenty of people 
who are sceptical of the value. It gave a lot of 
credibility to the work I had been doing. 

Has your social media strategy and presence 
changed over the past year?
It has certainly changed and will continue to 
evolve. It is such a fast moving space I don’t 
think you will ever be able to say you’ve nailed 
it and don’t need to change. I’m continually 
looking at improving what I do and for new 
ideas.

How has social media impacted your 
business?
It has significantly improved the efficiency of 
what I do. I use videos and blog posts to explain 
key strategies and build them into our client 
communications. It has created a culture of in-
novation which has encouraged us to continu-
ally look to improve what we do. 

What are your latest discoveries on social 
media, any new favourite things?
It’s early days but I’m enjoying playing around 
with short video messages on Vine and Insta-
gram.

What role does social media play in the 
financial services industry?
I think the key areas are creating connecting, 
sharing ideas and improving communication 
and engagement with clients. I have created 
some fantastic connections with advisers, in-
dustry leaders and media that would not have 
occurred without social media. fs
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Change. You can love it or loathe it, embrace it or fear it; the only 
thing you can’t do is ignore it.

At Zurich we believe that change creates opportunities to make life better.

Take our pioneering tele-underwriting service for example, which advisers tell us can 
save them up to four hours per case. Would your life be better if you could get back  
4 hours? Per case?

At a time when many were questioning whether the mobile revolution was all a fad, 
we were the first to market with a range of apps across smartphones and tablets, both 
iOS and Android. And whilst this was newsworthy at the time (remember when apps 
were still a novelty?), for us they were simply a way to help you help your clients, in 
more ways and in more places.

We’ve even built an app just for our sales team, allowing them to share with you 
detailed insights into your Zurich client portfolio; because the more knowledge you 
have about your business the more you control your own destiny and the more you will 
be able to turn change to your everlasting advantage.

So if we’ve been extra busy lately, it’s only because we’ve been thinking of you.

Our daily data feed solution – which we started to roll out earlier this year – was 
truly groundbreaking in terms of the speed and the quality of the data it put at your 
fingertips (remember what we said about knowledge being power).

Our YouTube channel – expanding all the time – is packed with content designed to 
help you take complex concepts and turn them into compelling messages, more easily 
understood by your clients.

But we aren’t just talking about technology here; sometimes innovation can be 
delivered through good old-fashioned service.

Take our rollover premium funding facility for example.  Others offer a similar facility, 
but we can’t think of any who handle the entire follow up process with the superfund 
on behalf of you and your client. Think of what a load that can take off your shoulders.

Are you starting to see the theme here? That’s right; it’s efficiency, and the choices that 
open up when you become more efficient. At Zurich we believe we are better placed 
than most to help you become more efficient, and we believe the equation is simple. 
More efficiency equals more time, to spend however you choose. 

And whilst the choice is up to you, we feel sure you (and perhaps even your family) will 
thank us for giving you that time back.

Because we think if we can make our life better, we can make your life better too.

Zurich.com.au/betterlife

All we want is 
a better life.
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Future Fund starts 
global search for MD
Alice Uribe

The Future Fund has kicked off a global 
search for a managing director and presi-

dent after the resignation of Mark Burgess ear-
lier this month.

Korn Ferry International has been appoint-
ed to undertake the search. 

According to a Future Fund release, the 
board will be considering both internal and 
external applicants.

This news comes as the Future Fund head 
of Environment, Social and Governance 
(ESG) Risk Management will take up the 
position of chief executive at the Australian 
Council of Superannuation Investors (ACSI), 
replacing Ann Byrne.

At the beginning of September the fund 
said that managing director of the Future 
Fund and president of the Future Fund Man-

agement Agency Mark Burgess01 was to leave 
the organisation.

Burgess will remain in his role to facilitate 
a smooth transition to new leadership accord-
ing the Future Fund release.     

 Future Fund Board of Guardians chair-
man David Gonski thanked Burgess for his 
role in guiding the Agency and the support 
he provided to the board during his time with 
the Fund.

“Mark has played an important role in 
leading the Agency through its next stage of 
development and in the implementation of 
a number of important initiatives. I respect 
Mark’s decision to return to the private sec-
tor at this time and we look forward to an-
nouncing a replacement to his position as the 
Fund enters the next phase of its develop-
ment.” fs

The numbers

$100 
billion
Future Fund’s FUM

van Eyk completes 
rebrand following 
NZ acquisitions
Research and investment house van Eyk 
Research has completed its rebrand of Perpetual 
Asset Management and Perpetual Portfolio 
Management following its purchase of the two 
New Zealand businesses earlier this year.

Perpetual Portfolio Management Limited will 
now be known as van Eyk Advice NZ Limited 
while Perpetual Asset Management Limited has 
been renamed Blueprint Investment Management 
Limited. Both companies are wholly owned and 
operated by van Eyk Research Pty Ltd and are 
unrelated to Australia’s Perpetual Limited.

“Our valued New Zealand clients and investors 
stand to benefit from van Eyk’s two decade 
dedication to pure research and our commitment 
and ability to following our ideas through all 
stages of the investment process: from strategy 
to product development to tailored, individual 
investment advice,” van Eyk chief executive Mark 
Thomas said.

van Eyk Advice NZ offers retail financial 
planning and specialises in assisting clients 
transfer their UK pension to the New Zealand 
scheme.

Blueprint Investment Management is the 
investment manager for the Blueprint Series 
of managed funds, a suite of 8 sector funds 
covering shares, bonds, cash, property & 
infrastructure and alternative investments. 
Blueprint is available on the Aegis platform in 
New Zealand. fs

01: 
Mark Burgess 
managing director, 
Future Fund
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